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Nike Company is made up of groups of individuals with different behaviors brought up in different cultures but work together to achieve common organizational goals and objectives. The group behaviors of the individuals, as well as productivity at Nike Company in most cases is influenced by the culture (Patel and Conklin, 2012). Some of the cultural factors that influence group behavior and productivity in Nike companies include; Social interaction, group perception, and interdependence.
Social interaction. It involves the level of exposure the group members have with the Nike working environment outside work before the formation of the group and how they socially interact during the period the group exists. The time of interaction in which the members of Nike Company interact doesn’t matter, however the degree at which the group members interact in a social setting influence the nature of interaction plus the task they have in the company. It directly implies that the more the group members within the Nike company socially interact, the more effective they can work together (Ramaswamy, 2008). How the members in the Nike Company will interact, social will depend on the shared culture.
Interdependence. In this context, it implies Nike company employees depending on each other mutually. Nike company employees, just like any other group members have different characteristics of each member coming with specific expertise skills, and as such they need to complement each other for the success of the group. A successful group should comprise of members who share same knowledge and also varying skills and knowledge so that they can make good contributions during debate to complement each other (Das, Swadi, and Mpofu, 2003). Therefore the culture of the group within Nike Company will, of course, influence behavior and productivity 

Perception of the group. Nike Company is identified by a certain feeling or culture for why it exists, and this is the perception of the group. Nike Company just like any other group is formed with a specific purpose to achieve hence the reason why it exists; for the company it was formed mainly to produce textile goods and services. In this case, therefore, groups cannot serve the same purpose each different exhibit behaviors which are the perception of the group. The culture that defines a group will influence the perception of the group.
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